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Since my first day as a sports reporter at the age of 16, I’ve always had a passion for putting kids in the spotlight. From 

the Star Newspapers, Chicago Sun-Times, Chicago Tribune and ESPN.com, I did just that over a 19-year span for major 

media outlets. 

I was “stuck” at the start of my young career covering high school soccer…mainly because no one else wanted to. But I 

took it, owned it and ran with it. Outside of generating 1,000s of stories and columns, I created massive one-of-a-kind 

banquets and all-star showcases to ensure the stage was as big as possible for all student athletes and schools.  

That was the focus behind the launch of the PepsiCo Showdown, to create an even bigger spotlight for student athletes 

from all over the Chicagoland area and eventually other states, too.  

As we enter the final few months of the PepsiCo Showdown, it’s hard for me not to smile. I remember where the 

PepsiCo Showdown started; where it is; and where it’s going.  

It began from one idea. Today, it’s the largest high school soccer tournament in the U.S. Next school year, it becomes 

the PepsiCo Showdown Series – the largest high school sports series in the U.S. 

As has been the blueprint for a little awhile now, the PepsiCo Showdown Series expands to include football, basketball, 

volleyball and so many other sports beginning this fall. For example, the Allstate Football Bowl a part of the PepsiCo 

Showdown Series will be the first regular-season 16-team high school football tournament in the U.S. All games at one 

site that will change college recruiting forever. 

But how? That’s exactly what they said about the first true 32-team seeded high school soccer tournament started by a 

college student back in 2003. 

You’ll see PepsiCo Showdown TV launch this spring and have a weekly 30-minute TV show beginning this August, which 

will feature countless on-and-off-the-field stories about student athletes, teachers/coaches and athletic directors. You’ll 

see events mere the popular ESPN College Day, along with the launch of the P.S.S. Junior Advisory Board. It’s an exciting 

time. 

Brands are born from great programming. When you have programming that kids want, it enables you to have an 

enormous future societal impact. In the end, it’s that culture around the programming that touches emotion to drive 

influence in the coming days, weeks, months and years ahead.     

That’s something the PepsiCo Showdown has had over its lifetime and continues to expand upon as it grows. Through its 

partnership with Buddy’s HELPERS, a 501c3 nonprofit built around engaging and educating student athletes about the 

importance of Making A Difference On AND Off The Field, the event has helped build future leaders through the power 

of sports. Beginning in August, other tournaments will join the PepsiCo Showdown Series in partnering with Buddy’s 

HELPERS. 

To each and every PepsiCo Showdown alumni and current players – thank you. Those two words - a simple phrase - will 

never be enough to show my gratitude for all the support of a young man’s vision by the nearly 50,000 of you who have 

taken part going on nearly two decades now.  

It truly was a cool idea to create something impactful and powerful, which would lead to lifelong memories. 

And that’s exactly what it’s done and will continue to do for many decades to come. 

 

Joe Trost 

Executive Director – PepsiCo Showdown Series 

Info@PepsiCoShowdown.com 


